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Socially Responsible Leaders
Name
Institution 
In the cotemporary, complex and ever-changing world, leaders are facing social, economic, and environmental challenges, ethical dilemmas are apparent. With this upsurge of diverse ethical dilemmas, leaders are called to be socially responsible. Socially responsible leaders have the potential of achieving a novelty of self-authorship considering they can analytically evaluate and dynamically determine how organizational operations can best contribute to the society. Gorski (2017) posits that socially responsible leaders articulate attributes that are aligned to purpose, authenticity, and ethical integrity. Moreover, they critically reflect and live upon an obligation of contributing to the community at large.  
Firstly, there is need for socially responsible leaders to promote CSR’s ideals in order to foster a suitable environment for creating a sustainable society; there is a need for leaders to promote CSR's ideals. Leaders play a fundamental role in promoting and upholding ethical and moral behaviors in organizations, largely because they model these values and standards to followers. If leaders see sustainability as fundamentally part of their job, they have a choice to lead, and when they lead they make followers understand that engaging in sustainable practises is the right thing to do (Waldman & Balven, 2014).  Thus, there is need for socially responsible leaders in organizations who recognize that shareholder value is driven by managing organizational operations for the benefit of all stakeholders, including the societies. 
  
Consequently, with socially responsible leaders, a pleasant work environment can be created.  Socially responsible leaders understand and articulate that their nous of purpose, mission, and aptitude extends the broader social and environmental inferences of their judgments and actions (Strand, 2015). This means that socially responsible leaders have the competence to anticipate the changes and to be agents for shifting their companies towards a sustainable society. In essence, to be a socially responsible leadership, a leader should not only fulfil social goals and objectives but also advocate shareholders to engage in business practices with a socially-oriented perspective (Siegel, 2014). 
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